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our
achievements

2600+
More than

Satisfied Clients

Oman
Kuwait
Bulgaria
Qatar
UAE
KSA
Libya
Lebanon
Egypt
Sudan
Morocco
South Africa
Turkey
Spain
USA
UK

690+

Paragon International has created more than
690 unique identities
• In several sectors
• Many countries
• Multiple continents

Grand Prix
Best Of Show
Summit International Awards

28

International
Summit
Creative
Award

CSR

Corporate
Social
Responsibility

09

Kuwait
Rewards
Excellence
in Advertising

69+

International
Books on
Branding
& Graphic Design

14

Kuwait
Arabic
Advertising
Award

3

Dubai Lynx
Shortlist

120+
Paragon International is
one of the most awarded
agencies in the Middle East.
With more than 120 Awards
and counting.

69+

Paragon International work has been featured
in more than 69 international publications
on Branding, Rebranding, Design, Self Promotion and other titles.

introduction
to paragon

what
are you?
An award winning, integrated marketing and design agency
that provides its clients with creative marketing and design
solutions, by utilizing design as a strategic business tool to
help them improve their branding effectiveness and boost
their business in a cost effective and time efficient method.

what is
your mission?
To produce the most persuasive selling message to the right
target audience at the minimum cost.

what
is your
personality?
Witty, Enthusiastic and Dead Straight.

are you
expensive?
Although we don’t claim to provide the lowest prices, we do
however, provide highly competitive rates without compromising
quality or deadlines.
Price, Speed, Quality. Chose any two.

Our History
Paragon International was established in 2000 by Louai
Alasfahani and Diana George.
Together they created a comprehensive network of professionals
across multiple disciplines, sectors and functions.
Paragon International has experienced rapid year
on year growth and are proud to provide a range of
innovative solutions to our B2G, B2B and B2C clients
as a fully integrated marketing communications
solution provider.

Paragon International provides its clients with a
full end to end Branding and Integrated Marketing
Communications solutions services designed to further
enhance the brand equity and improve the market share
of every type of organisation.

Paragon International also delivers bespoke solutions
to a wide range of organisations including start-up
businesses and SME’s.

We have fully functioning and bespoke consulting
models that are complimented with targeted Interim
Management & Resourcing solutions.

Our success is on an upwards trajectory and we are
looking forward to all of your upcoming challenging
projects.

Whatever your business challenge is, be assured that
Paragon International can help.

Our International Offices
Oman - Bulgaria
Kuwait - Hungary - Dubai
Hungary

affiliate office

Kuwait

affiliate office

Muscat, Oman

Sofia, Bulgaria

Dubai

affiliate office

Veliko Turnovo, Bulgaria

what is it that you do?
and how?
We drive business transformation and performance by creating brands that are more
innovative, progressive and dynamic than their competitors.
Our holistic 360 approach to branding is a balance of rigorous, business-driven thinking
and exceptional creativity. We take international disciplines and mesh them with local
initiative and flair.
We offer international brand management expertise combined with a deep understanding
of the region’s religious and cultural beliefs.
We are a true “Global Local” agency, sensitive to local market dynamics with the backing
of a network of affiliations in Oman, Kuwait, Dubai, Bulgaria and Hungary.

what are your
branding services?
Our services span the full breadth of branding. Including brand
research and evaluation, brand positioning and architecture,
brand naming, corporate identity, consumer packaging
design, branded experience, brand equity management, brand
engagement and digital branding.

Our Creative Services
Branding

Digital

Design

•

Brand Definition

•

Motion Graphics

•

Creative Strategy

•

Packaging

•

Creation

•

Walkthrough Animations

•

Corporate Identity

•

Calendars

•

Building

•

Character design

•

Brand Development

•

Annual Reports

•

Positioning

•

CGI’s

•

Brand Architecture

•

Marketing Collateral’s

•

Attributes

•

Social Media Creatives

•

Logo Design

•

Brochures

•

Research

•

Video Content

•

Graphic Design

•

Creative Problem Solving

•

Identity & Brand Image

•

Video Editing

•

Web Design

•

Motion Graphics and Editing

•

Brand Audit & Monitoring

•

Video Production

•

Art Direction

•

Video and Audio Production

•

Personality & Association

•

Radio Production

•

Production

•

Awareness & Loyalty

•

Online Creatives

•

Photography

•

Equity & Promise

•

Photography

•

Illustration

•

Umbrella Branding

•

Music

•

Calligraphy

•

Brand Extensions

•

Sound Engineering

•

Typography

•

Co-Branding & Cross-Branding

•

Sound Editing

•

Copywriting

•

Website Design

•

Creative Direction

how big is
your team?
Size isn’t everything. We favor the human dimension; a
smaller structure calls for only the best specialists according
to their fields of competence, knowing that experience
and specialization are the best allies for a convincing and
accomplished product.

what is so
special
about your
team?
Our team comprises of passionate young creatives, backed
with seasoned professionals utilizing natural born talent,
academia and state-of-the-art equipment.

what qualifications
do they have?
• Vast experience in your business sector in the local, regional
and international markets.
• Expertise from international agencies.
• Academically qualified in Marketing, Design, and Fine Arts.
• Internationally awarded creative directors.
• International judges of creativity.
• Certified brand managers.
• Certified in PR and Advertising by LCCI examination board.
• Members of the IAA.
• Members of IPRA.
• Members of the International Press Association

Organization Structure

Hakim Al Shanfari
Partner & Chairman

Diana Dimitrova
Founding Partner & Chief
Executive Officer

Aryan Anne Vargas
Marketing Executive Director

Badar Al Naumani
PR Manager

Louai Alasfahani
Founding Partner & Chief
Creative Officer

Maya Bekic
Business Development
Director

Tyrone Usana
Executive Creative Director

Vim Silva
Senior Art Director

Ivan Totev
Chief Strategist

Luis Silva
CFO

Michael J.
Technical Support

key team members
Hakim Al-Shanfari
Partner & Chairman

Hakim studied Aeronautic Engineering and Biology and has three
decades of experience in various industries such as the aviation,
hospitality, as well as in publication.
He also studied business administration specializing in branding.
With his track record in the field of branding over the years, Hakim has
been one of the forces behind the success of Paragon International.
Hakim also contributed in the ideas and implementations of some of the
videos produced by Paragon International.

key team members
Diana Dimitrova

Founding Partner & CEO
Oman
With 24 years of experience in the field of broadcast media, media buying and advertising
agencies, Diana holds a master’s degree in Economics from St. Cyril and Methodius University of
Veliko Tarnovo, Bulgaria. Prior to joining Paragon, Diana worked as a reporter and TV announcer
in Eurocom TV Bulgaria, covering the “War in the Gulf”. She also hosted her own program at TNN
Radio Station.
She is BG5 Certified Human Design Consultant working with young people, in their careers and
business to help them align with their uniqueness and become successful and satisfied at what
their special talents and gifts contribute to the world.
With over 20 years of experience in the Middle East media, marketing and advertising industry,
Diana has built a solid reputation in the region as being one of a selected few professionals to
receive certification by Google Ads network.

key team members
Maya Bekic

Business Development Director
Kuwait
Being in the Middle East business industry for over 19 years, Maya has accumulated a weighty
experience working for brands like: Porsche, Toyota, Volkswagen, Lexus, Commercial Bank of
Kuwait, Fast Telecommunications Company, Eurocom. She is a holder of Bachelors degree in
Business Management. Maya has her work featured in various publications and websites on
advertising and graphic design.
Maya has been decorated with several awards during her career path.

key team members
Ivan Totev

Operations Manager
Bulgaria
Ivan has more than 20 years of experience. He started as a copywriter and swiftly climb
up in agencies as: Bates, Ogilvy&Mather and Saatchi&Saatchi, where he held the
position of Managing director. Ivan’s rich solid strategic experience is gained through a
depth exposure to global cross-sector environments and extends beyond the telecom,
retail, financial and FMCG sectors for some of the Balkan’s (Eastern European) mega
brands in his specialized fields of integrated marketing communications, branding, new
business development and consultancy.
Ivan is senior strategic marketing and communication trainer. Ivan holds MD of Bulgarian
philology and BD of Journalism.

key team members
Tyrone Usana

Executive Creative Director
Oman
He is a passionate aficionado of the design industry, having more than 11 years
experience on collective forms of media; working with big players in the market such as
McCann Worldgroup, Leo Burnett, JWT Manila & BBDO.
As part of an ongoing series highlighting young talent in the industry, he has been featured
in Branding in Asia as one of the young creatives under 30 years.
He had worked together with Philippines’ two biggest broadcasting companies like ABSCBN & GMA Network as Art Director for Film & Television. And worked with brands like:
URC Kuwait, Audi, Al Mouj Muscat, Oman TV, Omanexpo, Muscat Hills, Quicksilver,
InterContinental Hotel Muscat, Solara Air Bulgaria, Ernst & Young, Ominvest, ASAAS,
Mazoon Magazine, Horizon Fitness, Port of Sohar, Finland Eye Center, Koutisse London,
Falcon Petroleum, National Bank of Oman, Best Western Premiere Hotel, Oman Oil
Companyand Majid Al Futtaim, to name a few.

key team members
Vim Silva

Senior Art Director
Oman
Certified from Lasalle - College of the Arts, Singapore, affiliated by Goldsmith University, UK.
Has over 7 years experience in visual communication in Singapore.
In Singapore, he worked on projects for D&AD, Maritime Singapore, Jinders Singapore, XL
recordings to name a few. Touching up to the music side, he has worked with MyRockBand
(myrockband.ru) (Russia), TheSoul (Colombo, Sri Lanka), Octave (Muscat, Oman).
In Muscat, Oman, he has worked on major projects for Al Mouj Muscat, Muscat Hills,
Millennium Resort, and InterContinental Hotel, Finland Eye Center, Shuwa Diner and Al
Maha to name a few. The Middle East experience branches all the way to Dubai & Kuwait on
projects for clients such as Audi Automotive.

key team members
Aryan Anne Vargas

Marketing Executive Director
Oman
Aryan has finished with a Bachelor’s Degree in Communication Arts major in Advertising,
PR, Radio and TV at the Philippine Women’s University.
While studying, she was working as an Article and Directory submitter in the SEO and
Digital Media Industry.
After graduation, she worked in the events scene as Special Events Officer for three
years wherein she was handling the creation and implementation of the special events
once approved and to do’s list in between such as dealing with clients, preparing letters,
contracts, ingress and egress of the media partners and making sure that the needs and
wants of the clients are met through focus and being attentive to details.

key team members
Louai Alasfahani
Chief Creative Officer | Certified Brand Manager
Author | International Creativity Judge | Lecturer
Louai Alasfahani is the Founder & Chief Creative Officer of
Paragon International an award-winning independent
integrated marketing communication agency.
Louai possesses a profound passion for Lateral Thinking
and is a pioneer in using design as a strategic business tool
to building brands and their success. For more than 25
years, his work for a wide spectrum of local and international
brands such as Porsche, VW, Audi, Dominos Pizza, Al Mouj
Muscat, Nikon, Ikea and CSR initiatives have won numerous
local, regional and international accolades and worldwide
recognition.
As a leader, he is empowering the industry through
constantly sharing his knowledge and experience by
lecturing at universities which include London
Communication College (UK), Sultan Qabous University
(Oman), Kuwait University (Kuwait), Technical college
(Oman), Woman college (Kuwait) in addition to supporting
internship programs for the American University (Kuwait),

Box Hill College (Kuwait), SME initiatives (Oman) and writing
articles in periodicals that include Arab Ad, Gulf Marketing Review,
Al Taswiq Al Arabi, Focus intelligence report, Campaign ME,
Communicate ME and many others to that effect as well as judging
local, regional and international creativity awards including the New
York festival, Summit International awards and Ad Stars just to
name a few while producing creative work that achieves clients
strategic objectives.
Examples of his creative work have been featured in more than 38
international books on Design, Creativity, Branding and advertising.
He cofounded the International Advertising Association - Kuwait
Chapter in 1996, served as General Secretary 2008-2010 and
President elect 2010-2012.
He also Co-founded Awraq in 2001 – the world’s first advertising
critique magazine in Arabic, focusing on Integrated Marketing
Communications, intellectual property and festivals of creativity,
which rebranded to bloganubis.com in 2008.

Judging Creativity Festivals
In order to honor the World’s Best, it require the World’s Best Judges

Louai Alasfahani
judges the 2019 Ad
Stars - South Korea
AD STARS is the only international advertising
festival which combines creativity with cuttingedge technology. It aims to share creative
solutions and change the world. As its ultimate
value is “humanity”.

Paragon Chief Creative Officer
judges the Summit Creative Awards
for the 5th consecutive year
Louai Alasfahani the chief creative officer at Paragon Marketing
Communications has been elected by his international peers to serve
on the broadcast jury in the 2009 Summit International Awards for the
fifth consecutive year.
Alasfahani Is the only Arab national ever to serve in this prestigious
award which was established more that 16 years back and has
attracted participants from five continents and more than 50 countries
from around the globe which include Australia, Bulgaria, Canada,
China, Croatia, Denmark, England, Hong Kong, India, Ireland, Italy,
Kuwait, Latvia, Malaysia, Mexico, Northern Ireland, Russia, Singapore,
South Africa, Turkey, UAE, US and others.

Alasfahani election was based on his proven accomplishments in the field
of creativity in advertising and is backed up with 19 years of practical
experience.
Alasfahani established Paragon Marketing Communications in 2001 as
a local agency that operates according to international standards, with a
specialized task force of branding, marketing, communication, media and
public relations professionals. By using the latest technologies, media and
marketing research methods to achieve their clients goals and superseding
them in many cases which yielded a total of 48 creativity awards (24
International, 14 regional, 10 local) in just seven years’ holding on to its
position as Kuwait’s most awarded agency.

Grand Jury of
the New York
Festivals
In order to honor the World’s Best Advertising, we require the
World’s Best Judges. To find the most talented individuals in the
industry from around the world to serve on the Grand Jury, we
developed a peer recommendation program and invite judges
from previous years to tell us who they believe should be invited
to join the following year’s panel. Jury members are also chosen
from amongst last year’s award-winners and recommendations
from industry creative leaders.

Louai Alasfahani – Paragon
Chief Creative Officer
Heads the Judging of
the Kuwait Times
Photography Competition

Certificates & Letters of Appreciations

Empowering Omani
Brand Industry
Oman: Louai Alasfahani gave a lecture titled “Brand
Building in the GCC” at Sultan Qaboos University in support
of the “Empowering Omani Brand Industry” initiative.
14th - 15th of April 2013

Sultan Qaboos University Appreciation
of Louai Alasfahani
Oman: Louai Alasfahani gave a two-day training program on
Creative Campaigns planning and execution as part of the
2013 Media Department Student’s Graduation Project. 7th 8th of May 2013

3rd Media Conference Oman
Oman: Louai Alasfahani participated and debated in Oman’s 3rd
Media and Advertising Exhibition. The event commenced from
18th until the 20th of October 2011. The event introduced the
latest trends and techniques in communication, new publications
and advertising agencies that had recently stepped in the adindustry of Oman, along with well-established and leading
publishing houses, media companies and advertising agencies
throughout Oman and the Gulf.

Business Economic
Forum Bulgaria-Oman
Oman: BULEXPO AA&Co expressed
their gratitude towards Louai
Alasfahani for his collaboration that
led to the success of the Business
Economic Forum Bulgaria-Oman.
March 2012

Arab Media Forum
Youth Media Creativity Award
Kuwait: Louai Alasfahani lectured at the
Youth Media Creativity Award. 19th - 20th
December 2010 .

IAA Kuwait Appreciation Award
The IAA Kuwait Chapter is uniquely positioned to identify
emerging cross-border trends before they become universally
apparent and to provide marketing and communications
professional with an international, multi-industry forum of
knowledge, best practice, professional development, intelligence,
experience and ideas.

General Department
of Criminal Evidence Award
Kuwait: Louai Alasfahani received this award from the Chief
Head of Kuwait General Department of Criminal Evidence
for his initiative on anti-drugs campaign and the support and
participation of the 7th GCC Anti-Drugs Conference. 21st of
January, 2004.

Workshops, Seminars & Academia

Workshops, Seminars and Courses
• Leading Change Workshop by Paul Rigby (13 - 14 of April, 2014)
• New Leadership Model. Seminar by Betsy Myers (8th of December, 2009)
• Strategy Implementation For Leaders - Seminar by Robin Speculand.(22nd of May, 2016)
• Superior Leaders Seminar by Robin Sharma & Verne Harnish (15th of September, 2014)
• Be Engaged Workshop by Paul Rigby (4 - 5 November, 2018)
• Maximum Performance Seminar by Brian Tracy (8th of October, 2012)
• Social Media Master Class (May 2019)
• Digital Marketing (8th of December 2010)
• Strategic Media Communication & Public Relation (2nd & 3rd of October 2011)
• Maximizing Creativity and Lateral Thinking to Deliver Strategic Success Seminar
By Dr. Edward De Bono. Global Leaders (4th of November, 2008)
• The Success Principles Seminar By Jack Canfield
• What You Say is What You Get Seminar by George Walther (September, 2010)

Digital Marketing Master Class
instructed by Rob Thurner
(28-29 April 2019)
Rob Thurner is a digital strategist and trainer specializing in
Digital Transformation, Customer Journey Mapping, Agile
Innovation, User Experience, Website Optimization and
Mobile Marketing.

New Leadership Model
- Seminar by Betsy Myers
(8th of December, 2009)
Some topics discussed during the seminar:
1. Myers gave insights from two decades of public leadership position
where she had a front-row view of leaders in action including Bill Clinton
and Barrack Obama.
2. Why Leadership Matters – the history of leadership and why what
worked in the past does not work today.
3. A good leader is the one who understands himself and
understands others.
4. Leadership is about self knowledge and that is the cutting edge.
5. Leadership is not about having all answers but it is about
asking questions.
6. Leadership matters and the art of listening and treating people
as if they matter.
7. They key to leadership and success is the ability to learn
from each other.
8. Women’s movement for equality.

Maximizing Creativity and
Lateral Thinking to Deliver
Strategic Success
Seminar By Dr. Edward De
Bono. Global Leaders
(4th of November, 2008)
Edward de Bono is the founding father of lateral
thinking and is widely thought of as the world’s
leading authority on creative thinking and the
direct teaching of thinking as a skill.

Maximum Performance Seminar
by Brian Tracy
(8th of October, 2012)
Brian Tracy is a Canadian-American motivational
public speaker and self-development author. He
is the author of over seventy books that have been
translated into dozens of languages.

The Success Principles Seminar
By Jack Canfield
Jack Canfield is an award-winning speaker and an
internationally recognized leader in personal development
and peak performance strategies.
He is the author and co-author of more than 150 books (66
are bestsellers) with more than 100 million copies in print in
47 languages around the world
In 2014, SUCCESS magazine named him “One of the Most
Influential Leaders in Personal Growth and Achievement.”

What You Say is What You Get
Seminar by George Walther
(September, 2010)
George R. Walther is well-known as a leading
sales expert and an early pioneer in selling by
phone. He has been lauded by trade groups
and professional associations for his outstanding
speaking skills and ability to connect with sales
audiences around the world.

Leading Change Workshop
by Paul Rigby
(13 - 14 of April, 2014)
A regular keynote presenter at global industry conferences
Paul also advises clients and frequently assists with company
change, innovation, leadership and employee engagement
efforts. Paul knows and understands business and what it
takes to lead successful businesses in times of change and
diversity. He has an incredible energy and passion and an
ability to translate his hands-on experience to the business
world. He has learned from personal experience how to turn
businesses around.

Bee Engaged Seminar 2018

Superior Leaders Seminar by Robin Sharma &
Verne Harnish
(15th of September, 2014)
Robin Sharma is a Canadian writer, best known for his The Monk Who Sold
His Ferrari book series. Sharma worked as a litigation lawyer until age 25,
when he self-published MegaLiving, a book on stress management and
spirituality.
 erne Harnish is a world-leading expert, speaker, author, and entrepreneur
V
in the field of business growth. He has spent more than 30 years educating
entrepreneurial teams. As part of his personal mission to support
entrepreneurs, he co-founded Growth Institute, a premier online training
company that has helped mid-market companies in over 50 countries
learn and implement the latest business methodologies.

Live a Life Without Limits Seminar
by Nick Vujicic (February 2010)
Born without arms or legs, Nick Vujicic is a painter,
swimmer, skydiver, and motivational speaker.
Nick Vujicic is 36 years old. He was born with
an extremely rare congenital disorder known as
Phocomelia, which is characterized by the absence
of legs and arms.

Creative Leaders Workshop by Petronella
Zainuddin and Karim Zainuddin
(15-16 October 2014)
Graphic facilitator and pioneer of creative education believe that every
person is creative. She launched the Good Morning Creativity project
in Paris. With a community of creative tutors, she helps people free
themselves from reality and create a world that enjoys and inspires them.

Training and Educational Qualifications

Certified Brand Manager by the Association of
International Product Marketing and Management
(AIPMM)
The Association of International Product Marketing and Management (AIPMM) is
where product professionals go for answers. It is the world’s largest membership
based professional organization with members in over 65 countries including product
managers, brand managers, product marketing managers and other individuals
responsible for guiding their organizations and clients through a constantly changing
business landscape. It is the only organization that represents those who manage the
entire product life-cycle throughout any industry.

Mini-MBA from AMA
(American Management Association) – 2010
The American Management Association is an American non-profit educational
membership organization for the promotion of management, based in New York City.
The association has its headquarter in New York City, and has local head-offices
throughout the world.

Certified by the British Institute of Technology &
Education (BITE) in the fields of PR, Advertising
and Marketing

Certified in the fields of PR & Advertising by the
London Chamber of Commerce and Industry
Examination board (LCCIE). 1997 Third Level and 1998
Third Level
LCCI Level 3 qualifications develop your ability to learn and apply a range of
knowledge, understanding and skills at a detailed level.

Strategic Media Planning & SEAS Seminar
by Pan Arab Research Center

Developing Creative Campaign Strategies
Training Programme by The Regional Institute for
Advertising and Marketing

We are not looking for
clients.We are looking for
clients with challenges

thank you for
entrusting us
with your interest
Your Competitive Advantage
Louai Alasfahani

Diana Dimitrova

Maya Bekic

Chief Creative Officer
Mobile: +359 876009977
+968 94009977 (Whatsapp Calls Only)
louai@paragonmc.com

Operations Manager
Mobile: +359 8988 54539
+968 94102102 (Whatsapp Calls Only)
diana@paragonmc.com

Business Development Director
Mobile: +965 6511 7232
maya@paragonmc.com

Join our
world

Enter the
discussion

www.paragonmc.com

